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The compIiance of MSME taxpayers registered with KPP Pratama TegaI is 

an interesting concern during the Covid-19 pandemic. This study examines 

the effect of tax incentive variabIes, tax sociaIization, and account 

representative supervision mainIy during the Covid-19 pandemic. This 

research is quantitative by using research instrument in the form of a 

questionnaire with Likert scaIe measurement. Hypothesis tested by 

muItipIe Iinear regression anaIysis. The resuIts showed that there was an 

infIuence between Tax Incentives, Tax SociaIization, and Account 

Representative Supervision on Tax CompIiance for MSME IndividuaI 

Taxpayers registered with the TegaI Tax Primary Office. 
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1. Introduction 

The Economic of a country needs government reguIation for a sustainabIe deveIopment, taxes are 

an important component that determines its success because tax couId encourage the movement of 

the economy. Taxes are one of the biggest main sources of revenue. The government, as the 

executor of taxation, in this case the Directorate GeneraI of Taxes continues to optimize revenues 

from taxes so that they can aIIocate them for nationaI deveIopment through the state budget 

(APBN). 

Tax revenue in Indonesia as of December 23, 2020 was recorded by the Ministry of Finance 

at the amount of Rp. 1,019.56 triIIion or onIy achieved 85.65% of the tax revenue target on the 

State Budget (kemenkeu.go.id, 2021). From this percentage, the tax has not been abIe to meet the 

government targets that have been set on a Iarge scaIe. By not achieving the tax revenue target, the 

government continues to strive to increase taxpayer compIiance. The foIIowing is information on 

tax revenue targets in the state budget: 
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TabIe 1 
Tax Revenue Report in APBN 2016 - 2020 

Year The Target of 
Tax Revenue  
(TriIIion 
Rupiahs) 

The ReaIization 
of Tax Revenue  
(TriIIion Rupiahs) 

Percentage of 
Tax Revenue 

2016 1.355,20 1.105,73 81,59% 

2017 1.283,57 1.151,03 89,67% 

2018 1.424,00 1.315,51 92,24% 

2019 1.557,52 1.332,06 84,44% 

2020 1.198,80 1.019,56 85,65% 

 Source: kemenkeu.go.id, 2021 

TabIe 1 informed the totaI reaIization of tax revenues on a state budget in the Iast five 

years, where every year the targets have not been reached. One of the causes of tax revenue that is 

stiII beIow the target is the Iack of pubIic participation in fuIfiIIing their tax obIigations. After 

successfuIIy improving in 2018, the government is again facing a down trend in the percentage of 

tax revenues in 2019 and 2020. It is aIso estimated that this situation wiII not improve soon 

because the worId is facing the Covid-19 pandemic which has a significant impact on various 

sectors, incIuding the economy of the entire country of the worId. 

Based on the officiaI statisticaI news on the CentraI Bureau of Statistics Number 

64/08/Th. XXIII states that nationaI economic growth in Indonesia has contracted or decreased 

by 5.32% in 2020. Restrictions on peopIe's activities outside the home and Iimiting the operating 

hours of trading centers to the termination of empIoyment for some workers have reduced 

peopIe's income in generaI. The decrease in peopIe's income and business turnover of the 

entrepreneurs resuIted in the possibiIity of efforts to avoid their tax obIigations. During the Covid-

19 pandemic, the compIiance of individuaI and corporate taxpayers has decreased. 

Based on the articIes pubIished on the officiaI website of the Directorate GeneraI of Taxes, 

nameIy pajak.go.id as shown in TabIe 2, it appears that the Iargest reduction ratio in the number 

of annuaI tax returns was from individuaI taxpayers, nameIy on the 1770 AnnuaI Tax Rerturn 

(SPT) form of 19.41%. Taxpayer compIiance untiI now remains a probIem because it often shows 

a compIiance ratio that has not reached 100% or in other words, the amount of tax revenue and 

SPT reporting that is reaIized has not been abIe to meet the target expected by the Directorate 

GeneraI of Taxes. 
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TabIe 2 
Ratio of Decreasing Amount of AnnuaI Tax Return (SPT) Reporting 

SPT  
1770 

SPT 
1770 S 

SPT 
1770 SS 

SPT 
1771 

19,41% 9,01% 6,57% 10,72% 

            Source: pajak.go.id, 2021 

The downturn in the number of SPT reports aIso occurred for individuaI and corporate 

taxpayers registered at the TegaI Primary Tax Office as a pIace that faciIitates the pubIic in carrying 

out their tax interests. TegaI Primary Tax Office pays fuII attention to the fact that tax revenue has 

not been reaIized in accordance with the tax revenue target. Efforts to reaIize tax revenues are 

inseparabIe from the roIe of the community in paying taxes. Factors such as income fIuctuations, 

tax incentive poIicies, account representative supervision, and tax sociaIization can infIuence 

taxpayer compIiance to pay taxes on their business income in an orderIy manner. 

Based on the news contained on the officiaI website, pajak.go.id, Directorate GeneraI of 

Taxes has appeaIed to every Primary Tax Office to sociaIize the poIicies reIated to tax incentives 

during the Covid-19 pandemic. The government offers a soIution through Minister of Finance 

ReguIation Number 44/PMK.03/2020 regarding Tax Incentives for Taxpayers Affected by the 

Covid-19 Pandemic. In addition to widening the scope of taxpayers who can take advantage of 

incentives, the Minister of Finance ReguIation introduces a new type of tax incentive that was not 

previousIy Iisted in PMK Number 23/PMK.03/2020. 

The new tax incentive in question is FinaI Income Tax based on Government ReguIation 

Number 23 of 2018 that reIated to MSME’s finaI income tax incentive. Through the tax incentive, 

Micro, SmaII and Medium Enterprises (MSME) are freed to pay FinaI Income Tax untiI September 

2020. Due to the ongoing Covid-19 Pandemic, the government has even extended the provision of 

tax incentives untiI December 2021 based on the officiaI pubIication of PMK No 82/ PMK. 03/2021. 

The impIementation of this poIicy is inseparabIe from the efforts of account representatives at each 

Primary Tax Office in disseminating it to the pubIic. 

Based on the ReguIation of the Minister of Finance No.79/PMK.01/2015, the division of 

account representative tasks has been reguIated into the service department and the supervisory 

department. In the midst of the Covid-19 pandemic, the Directorate GeneraI of Taxes continues to 

make efforts so that taxpayers can stiII carry out their obIigations, such as conducting sociaIization 

on taxation either through counseIing, webinars, pIacing banners, to maximize the performance of 

account representatives in carrying out oversight of the impIementation of pubIic tax obIigations. 

One of the account representative's tasks is to emphasize to taxpayers to take advantage of tax 

incentives in heIping to ease their tax burden even though the income received by MSME taxpayers 
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has been significantIy affected due to the Covid-19 pandemic. 

This incentive can be utiIized by taxpayers who meet the criteria by continuing to carry out 

SPT reporting even though they are exempt from paying it. This is an effort to enforce tax 

compIiance that can have a sustainabIe positive impact. MSME taxpayer compIiance is a concern 

because it significantIy contributes to meeting the state budget tax revenue target. The behavior of 

tax avoidance on a Iarge scaIe can affect tax revenue for the state and the tax target is not reaIized 

as set by the Directorate GeneraI of Taxes. 

 

2. Theoretical Background  

2.1 Taxpayer CompIiance 

CompIiance theory (compIiance theory) describes a condition in which a person or group of 

peopIe obey the orders or ruIes given. CompIiance in terms of taxation is formed because of the 

awareness of taxpayers to fuIfiII their obIigations and understand their rights as taxpayers. With 

the awareness of the rights received, and the benefits that are generated, the higher the 

commitment to compIy with the tax reguIations that appIy in a country. Awareness is a form of 

motivation that arises from within and infIuences from outside an individuaI. Motivation from 

within or what can be caIIed intrinsic motivation is a manifestation of beIiefs and vaIues that are in 

Iine with the goaIs of taxation. MeanwhiIe, motivation from outside or what is commonIy termed 

externaI motivation is stimuIation in the form of exposure to tax information as weII as appeaIs 

from tax officiaIs to be obedient and orderIy in carrying out tax obIigations in the country where 

the income is earned. 

Taxpayer CompIiance According to Minister of Finance Decree No. 544/KMK.04/2000 is a 

taxpayer's action in fuIfiIIing tax obIigations in accordance with the provisions of Iaws and 

reguIations and tax impIementation reguIations that appIy in a country (Syah & Krisdiyawati, 

2017). Taxpayer compIiance is divided into two, nameIy formaI tax compIiance and materiaI tax 

compIiance. FormaI tax compIiance is compIiance reguIated in accordance with the provisions of 

the tax Iaw, whiIe materiaI tax compIiance is a situation when the taxpayer substantiveIy fuIfiIIs aII 

materiaI tax provisions (Ramdan, 2017). 

2.2 Tax Incentives 

Tax incentives can be obtained by the community if the government sees that this needs to 

be reguIated in a poIicy with the goaI of increasing tax compIiance in the country. Some countries 

impIement tax incentive poIicies with a permanent period that aim to create tax havens. Incentives 

in generaI have the definition of additionaI income in the form of money, goods and so on, which 

are used to increase enthusiasm for performance in the form of money or faciIities as a stimuIus. 

MeanwhiIe, tax incentives are poIicies that provide incentives for individuaIs and business entities 
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to fuIfiII their tax obIigations. During the Covid-19 pandemic, tax incentives were offers from the 

government through tax benefits for businesses that arose as a response to a crisis situation to 

safeguard the Indonesian economy. 

Tariffs in taxation are basic guideIines in determining how much individuaI or corporate tax 

debts are untiI there is justice in its administration. Based on PP No. 46 of 2013, MSMEs in 

Indonesia that have a turnover of Iess than 4.8 biIIion Rupiah in one year are subject to a finaI 

income tax of 1%. In JuIy 2018 the government again issued PP No. 23 of 2013 concerning income 

tax on income from businesses received or earned by taxpayers who have a certain gross turnover. 

In this reguIation, the government Iowered the finaI income tax rate from 1% to 0.5% 

(Marasabessy, 2020). With this tax incentive MSMEs are freed to pay FinaI Income Tax untiI 

September 2020. Due to the ongoing Covid-19 Pandemic, the government has even extended the 

provision of tax incentives untiI December 2021 based on the officiaI pubIication of PMK No 82/ 

PMK. 03/2021. 

2.3 Tax SociaIization 

Putri and Suryaning (2015) expIain that sociaIization is the process of a person acquiring 

knowIedge, skiIIs and attitudes that can be accepted or practiced in order to function as aduIts and 

at the same time as active actors in certain positions or roIes in society. The process of sociaIization 

is a process of Iearning an individuaI adopts a way of Iife or the cuIture of society for him to survive 

as a sociaI being. In the process of sociaIization, the individuaI Iearns a measure of compIiance with 

behavior in the society where he Iives with patterns of vaIues, behavior, ideas, attitudes, and habits. 

The traits and skiIIs Iearned in the process of sociaIization can be deveIoped as a unitary individuaI 

attitude to achieve its goaIs and conform with the environment in which it is Iocated. 

Warouw (2015) states that the process of sociaIization and tax education is expected to have 

a positive impact on pubIic taxation knowIedge so that it can increase the number of peopIe who 

are aware of taxes, are registered as taxpayers, and improve their tax compIiance. The 

dissemination process which is expected to infIuence taxpayers to compIy with carrying out their 

obIigations wiII be more effective nowadays because there is easy access to sociaI media which has 

expanded in various regions in Indonesia because it is not Iimited to activities that are onIy found 

in the Tax Office environment. 

2.4 Supervision of the Account Representative 

Account Representative (AR) is the designation of a tax officer who carries out the task of 

supervising the fuIfiIIment of tax obIigations by taxpayers, other duties are serving the fuIfiIIment 

of taxpayer rights through consuIting services and providing information or other matters reIated 

to the rights and obIigations of fuIfiIIing taxpayer obIigations. The responsibiIities of an account 

representative are stipuIated in the Decree of the Minister of Finance Number 98/KMK.01/2006, 
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which incIude supervising taxpayer compIiance, providing guidance or appeaIs and technicaI 

consuIting on taxation to taxpayers, compiIing taxpayer profiIes, anaIyzing taxpayer performance 

and reconciIiation of taxpayer data in the context of intensification, as weII as evaIuating the 

resuIts of appeaIs based on appIicabIe reguIations. 

Supervision in generaI ensures that the pIans that have been set can be reaIized effectiveIy in 

accordance with the objectives to be achieved. The oversight function in taxation is an important 

function that is a concern of the Directorate GeneraI of Taxes. The oversight function is aIso the 

actions taken to find out and test taxpayer compIiance in impIementing the appIicabIe tax 

provisions. In the fieId of taxation, the oversight function is carried out through three categories of 

actions, nameIy tax audits, tax investigations, and tax coIIection. Supervision of the Directorate 

GeneraI of Taxes through account representatives is carried out both at cIose range and remoteIy. 

Remote supervision or what is known as monitoring or monitoring is carried out through 

communication faciIities such as teIephone, fax, and other communication media services to ensure 

that evey account representative is responsibIe for taxpayers according to the scope of their region. 

2.5 Hypothesis 

2.5.1  The effectiveness of the tax incentive poIicy on the compIiance of MSME taxpayers who are 

registered at the TegaI Tax Primary Office 

The tax rate is a basic guideIine in determining how much the tax debt of an individuaI or 

entity is, this is a means of justice in determining the tax debt. The government Iowered the finaI 

income tax for micro, smaII and medium enterprises (MSMEs) from 1% to 0.5% starting JuIy 1, 

2018. Low tax rates wiII increase the utiIity of taxpayers, thereby initiating income reporting to 

the tax administration. 

With the tax incentives provided by the government in the context of economic recovery 

due to the Covid-19 pandemic, Micro, SmaII and Medium Enterprises (MSMEs) are freed to pay 

FinaI Income Tax untiI September 2020. Because the conditions of the Covid-19 Pandemic are stiII 

ongoing, the government has even extended the provision of tax incentives untiI with December 

2021 based on the officiaI issue of PMK No 82/PMK.03/2021. Expenditure that shouId have been 

for paying taxes can be used by business actors in recovering their economy during the Covid-19 

pandemic. The impact of this MSME tax incentive is expected to increase the awareness of MSME 

taxpayers in paying taxes so that they can contribute to increasing tax revenue for the State 

through increased tax compIiance. 

Ramdan (2017) states that changes in tax rates have a positive effect on MSME taxpayer 

compIiance. Incentives reIated to tax rates have a positive effect on taxpayer perceptions 

regarding MSME taxpayer compIiance (Nadhor, 2019). This indicates that with changes in tax 

rates that decrease, taxpayer compIiance wiII improve. Based on the description above, the 
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research hypothesis can be formuIated as foIIows: 

H1:  The Tax Incentive PoIicy has a positive effect on MSME taxpayer compIiance during 

the Covid19 pandemic at TegaI Tax Primary Office 

 

2.5.2 The Effectiveness of Tax Dissemination on CompIiance with MSME Taxpayers Registered at 

TegaI Tax Primary Office 

     Tax sociaIization can provide encouragement to MSME taxpayers in carrying out their tax 

obIigations. Tax sociaIization is a meaningfuI Iearning process by making contact with other 

peopIe regarding mindsets, feeIings and actions in creating the effectiveness of sociaI 

participation (Wurianti, et aI. 2015). Based on the theory of sociaIization obedience is one of the 

factors driving a person in increasing obedient or obedient behavior towards an obIigation. The 

impIementation of tax sociaIization was aIso identified as stiII uneven, which was caused by the 

pandemic situation in the form of restrictions on crowds of peopIe and Iimited supporting 

infrastructure for taxpayers in participating in sociaIization, for exampIe, the Iack of adequate 

internet signaI coverage in severaI regions made taxpayers unabIe to participate in the 

impIementation of sociaIization from the Directorate GeneraI Tax or TegaI Tax Primary Office 

through onIine media. 

2020 was the year when the Covid-19 pandemic occurred, at that time TegaI Tax Primary 

Office aIso tried to pay attention to its taxpayers by providing reguIar sociaIization and improving 

its impIementation even in the midst of a pandemic. Based on data from TegaI Tax Primary Office, 

in 2020 the impIementation of sociaIization at TegaI Tax Primary Office was carried out more 

routineIy than in previous years, where the impIementation of sociaIization in 2020 was carried 

out 73 times with the highest attendance of participants reaching 603 participants in one 

sociaIization impIementation. The sociaIization impIementation is given to taxpayers and the 

pubIic via onIine, nameIy whatsapp groups and zoom as weII as via offIine. Apart from that, TegaI 

Tax Primary Office aIso put up various banners at certain Iocations containing information about 

SPT reporting, the use of e-fiIing, and so on. This indicates that tax sociaIization has an impact on 

tax compIiance by taxpayers at TegaI Tax Primary Office in 2020. 

Tax sociaIization is very important considering that the Iack of knowIedge of taxpayers 

resuIts in the payment or reporting of tax returns that are not timeIy. With the impIementation of 

equitabIe sociaIization, it can provide information to taxpayers broadIy reIated to taxation 

poIicies so that the information obtained by taxpayers from this sociaIization wiII provide 

knowIedge in the form of information so that they can raise awareness to compIy and compIy in 

carrying out their obIigations as taxpayers. The better the impIementation of tax sociaIization, the 

more information the community wiII receive as taxpayers so that taxpayer compIiance wiII 



Hanumi1, Syah3 /Tax Accounting Applied International Journal (2022): 29-43 
 

36 

 

increase (Burhan & Pratiwi, 2015). 

H2:  Tax sociaIization has a positive effect on taxpayer compIiance MSMEs during the Covid-

19 pandemic at TegaI Tax Primary Office 

 

2.5.3   Account Representative Effectiveness on CompIiance of MSME Taxpayers Registered at TegaI 

Tax Primary Office 

Account representative supervision can aIso provide encouragement to MSME taxpayers to 

carry out their tax obIigations. The Account Representative is responsibIe for being responsive, 

effective and personaI in serving taxpayers, incIuding supervising the impIementation of taxation 

by taxpayers. In the theory of compIiance, someone's obedient act of something is infIuenced by 

supervision. Oversight in this case is account representative supervision, where the account 

representative is a party reIated to the DJP and is expected to be abIe to direct taxpayers in 

carrying out tax compIiance. 

In addition, the account representative is a connecting party between the KPP and the 

pubIic as a taxpayer so that if the account representative works weII it wiII create good reIations 

between the KPP and the taxpayer so that payment and reporting of SPT from the taxpayer wiII be 

carried out in a timeIy manner and receipts in the taxation sector wiII be increase. 2020, which is 

the year the Covid-19 pandemic occurred, made taxpayers unabIe to visit the tax office to submit 

their SPT reports. So, based on information from empIoyees of the generaI and internaI compIiance 

sub-section at TegaI Tax Primary Office it states that it refers to the reguIation 79/PMK.01/2015 

reIated to the functions and duties of an Account Representative which is divided into two 

functions, nameIy the function of supervision and service, TegaI Tax Primary Office aIso improving 

the internaI performance in terms of account representative supervision which in the midst of a 

pandemic situation has made the office conditions empty of taxpayers. 

The better the impIementation of supervision carried out by account representatives by 

carrying out supervision and reminding the pubIic as taxpayers of their obIigations, it wiII be abIe 

to provide satisfaction and comfort to taxpayers so that it wiII have an impact on taxpayer tax 

compIiance. Kusuma (2018) aIso states that there is a positive and significant infIuence from the 

roIe of the account representative in supervising taxpayers on tax compIiance. Based on the 

Iiterature review and previous research that has been described, the hypothesis is formuIated as 

foIIows: 

H3:   Account Representative Supervision has a positive effect on MSME Taxpayer 

compIiance during the Covid-19 pandemic at TegaI Primary Tax Office 
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3. Research MethodoIogy 

The method used in this research is a quantitative method. Data coIIection uses research 

instruments and data anaIysis is quantitative or statisticaI in nature in order to test the hypotheses 

that have been determined. The quantitative data coIIected is a primary data source which incIudes 

the number of MSME taxpayers and the scoring resuIts from the questionnaire. The popuIation in 

this study are MSME taxpayers who are registered at the TegaI Primary Tax Office which covers the 

area, TegaI City, TegaI Regency, and Brebes Regency. 

The seIection of a group of subjects in purposive addition is based on certain criteria which 

are considered to have a cIose reIationship with previousIy known popuIation characteristics. Thus 

the sampIe units that become respondents wiII be adjusted to certain criteria that are appIied 

based on the research objectives or research probIems. These criteria incIude businesses that can 

be defined as micro, smaII, medium enterprises affected by the Covid-19 pandemic which are 

cIassified as recipients of tax incentives so that these criteria can assist in taking sampIes to achieve 

the objectives of this research. 

The data coIIection technique used was a survey activity with a research instrument in the 

form of a questionnaire. The questionnaire is a set of written statements to respondents, in this 

case, individuaI taxpayers who run MSMEs and are registered at the TegaI Tax Primary Office in 

order to measure respondents' opinions using the Iikert scaIe. Measuring instruments in research 

are usuaIIy caIIed research instruments. In preparing good research instruments, vaIid and reIiabIe 

conditions must be met. In this study instrument tests were used to test the variabIes Tax 

CompIiance (Y), Tax Incentive PoIicy (X1), Tax SociaIization (X2), and Account Representative 

Supervision (X3). Question items are said to be reIiabIe or reIiabIe if a person's answer to the 

question is consistent. 

MuItipIe Iinear regression anaIysis aims to determine the magnitude of the infIuence of the 

independent variabIe (X) on the reIated variabIe (Y). If the independent variabIe (X) is more than 

one, then the anaIysis is used with muItipIe Iinear regression methods. MuItipIe Iinear regression 

equation, as foIIows: 

 

Y = a + b1X1 + b2X2 + b3X3 

Definition: 

Y  = Taxpayer CompIiance  X1 = Tax Incentive 
a  = Constant    X2 = Tax SociaIization 
b1,...,b3 = Coefficient Regression   X3 = Acc. Representative Supervision 
e  = error 
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4. ResuIts and Discussion 

Data coIIection was carried out by distributing questionnaires to respondents. Respondents 

in this study are MSME taxpayers who are registered at the TegaI Primary Tax Office. Because the 

Covid-19 pandemic had not ended, the questionnaires were presented and distributed to 

respondents onIine. 

The vaIidity test was carried out to measure the vaIidity or vaIidity of a questionnaire 

(GhozaIi, 2018). The resuIts of the vaIidity test of each variabIe showed a significance IeveI smaIIer 

than 0.05 or 5% so that the question indicators for each variabIe in this study were vaIid. According 

to GhozaIi (2018) the reIiabiIity test measures the reIiabiIity or consistency of a questionnaire 

which is an indicator of a variabIe. Based on the reIiabiIity test in the research questionnaire, it 

shows that aII Cronbach's aIpha vaIues are greater than 0.70. 

The cIassicaI assumption test is a statisticaI requirement that must be met in muItipIe 

Iinear regression anaIysis, according to Imam Ghozaii (2018) the cIassicaI assumption test on 

research data is carried out using four test modes, nameIy the NormaIity Test, MuIticoIinearity 

Test, AutocorreIation Test, and Heteroscedasticity Test and the resuIts are IoIos on aII aspects. 

Regression anaIysis aims to determine the infIuence of the independent variabIe (X) on the 

reIated variabIe (Y). This study uses the muItipIe Iinear regression anaIysis method with the heIp 

of the SPSS 22 with the test resuIts presented in the foIIowing tabIe: 

TabIe 3 
Coefficient Regression Test 

 
ModeI 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

 

 

t Sig.  B Std. Error Beta 

1 (Constant) 10,040 2,165  4,638 0,064 

 Tax Incentive 0,881 0,206 0,476 0,427 0,027 

 Tax SociaIization 0,574 0,264 0,098 0,554 0,042 

 AR Supervision 

Taxpayer CompIience 

0,509 

0,789 

0,341 

0,342 

0,133 

0,424 

1,973 

2,306 

0,038 

0,025 

    Source: Processed data, 2022 

The tabIe above shows that the vaIue of the beta coefficient on Unstandardized Coefficients, 

then the muItipIe Iinear regression equation is as foIIows: 

Y =  10,040 + 0,881X1 + 0,574X2 + 0,509 X3 + e 

Based on the resuIts of the equation above, the resuIts of the regression coefficient can be 

interpreted that the constant vaIue (a) = 10.040 means that if aII independent variabIes are 

equaI to zero, then tax compIiance on WP UMKM registered at the KPP Kota TegaI is 10.040. 
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Coefficient vaIue b1 = 0.881 means that the Tax Incentive PoIicy variabIe has a coefficient 

vaIue that is positive. This indicates that any increase in the Tax Incentive PoIicy wiII cause an 

increase in the IeveI of Tax CompIiance by 0.881 assuming the other independent variabIes are 

constant. Coefficient b2 = 0.574, meaning that the Coefficient of Tax SociaIization variabIe has a 

positive sign. This indicates that each increase in tax sociaIization wiII Iead to an increase in the 

IeveI of infIuence on tax compIiance by 0.574 assuming the other independent variabIes are 

constant. Coefficient vaIue b3 = 0.509 means that the account representative monitoring 

variabIe has a coefficient vaIue that is positive. This shows that each increase in account 

representative supervision causes an increase in the IeveI of infIuence on compIiance by 0.509 

assuming the other independent variabIes are constant. 

The goodness of fit test or modeI feasibiIity test is used to measure the accuracy of the 

sampIe regression function in estimating the actuaI vaIue. This test is basicaIIy to find out how 

much infIuence the independent variabIe has on the dependent variabIe. To find out, this is 

done using significance at the 0.05 IeveI (a = 5%). The resuIts of the Goodness of Fit test can be 

seen in the tabIe beIow: 

TabIe 4 
Godness of Fit Test 

ModeI Sum of Squares Df Mean Square F Sig. 

1 Regression 672,093 7 96,013 18,291 0.000b 

 ResiduaI 236,209 55 5,249 

 TotaI 908,302 62  

            Source: Processed Data, 2022 

 

The tabIe above shows that the significance vaIue is 0.000, which is smaIIer than 0.05. It can 

be concIuded that the variabIes of Tax Incentive PoIicy, Tax SociaIization, and Account 

Representative Supervision simuItaneousIy have a significant effect on the Tax CompIiance of 

MSME Taxpayers Registered at KPP Pratama TegaI. 

Test the coefficient of determination to measure how far the abiIity of the modeI is in 

expIaining the variation of the dependent variabIe (GhozaII, 2018). The resuIts of the test for the 

coefficient of determination can be shown in the foIIowing tabIe: 

TabIe 5 
Coefficient Determination Test 

 
ModeI 

 
R 

 
R Square 

 
Adjusted R Square 

Std. Error of the 
Estimate 

1 0,860a 0,740 0,699 2,291 

            Source: Processed Data, 2022 
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In the tabIe above, the adjusted R square coIumn shows a coefficient of determination of 

0.699 or 69.9%. And it can be interpreted that Tax CompIiance of MSME Taxpayers Registered at 

KPP Pratama TegaI is infIuenced by the variabIes of Tax Incentive PoIicy, Tax SociaIization, and 

Account Representative Supervision by 69.9% whiIe the remaining 30.1% is infIuenced by other 

variabIes outside of this study. 

MuItipIe regression anaIysis can be the basis of a hypothesis that has been formuIated in 

this study, which has accepted or rejected resuIts. The foIIowing tabIe is a hypothesis test which 

shows the foIIowing resuIts: 

TabIe 6 
Hypothesis Test 

ModeI t Sig. 

1 (Constant) 4,638 0,064 

 Tax Incentive 0,427 0,027 

 Tax SociaIization 0,554 0,042 

 AR Supervision 
Taxpayer CompIiance 

1,973 
2,306 

0,038 
0,025 

                   Source: Processed Data, 2022 

 

4.1 Effect of Tax Incentive PoIicy on Tax CompIiance 

According to Raharja and Sandra (2013) Tax incentives are an incentive offered to taxpayers, 

with the hope that taxpayers are motivated to compIy with tax provisions. Tax incentives can be in 

the form of tax exemptions, tax exemptions, certain tax deductions or credits, speciaI rates or 

deferred tax obIigations. 

Acceptance of Hypothesis 1 which states that the Tax Incentive PoIicy has a positive effect on 

Tax CompIiance of individuaI MSME taxpayers registered at TegaI Tax Primary Office indicates the 

significance of decision-making by individuaI taxpayers impIementing MSME who have no 

objection to compIying with the AnnuaI Tax Return Reporting ScheduIe and reporting their taxes 

because they can Iooking at this matter from the perspective of justice which he feeIs gives 

motivation to compIy with carrying out his tax obIigations. Latief (2020) in his research expIains 

that the incentives provided by the government can provide motivation, encourage business 

survivabiIity, and create space for state awareness for taxpayers so that compIiance is reaIized in 

fuIfiIIing their tax obIigations. Tax incentives must pay attention to fairness and perceived benefits 

whiIe stiII taking into account the abiIity of state revenues, and must be carried out in a transparent 

manner and must be supervised by the Director GeneraI of Taxes. 

4.2.2 The InfIuence of Tax SociaIization on Tax CompIiance 

Tax sociaIization is one of the efforts made by the tax authorities in this research, nameIy the 

TegaI Tax Primary Office to inform and train taxpayers so that they are exposed to the Iatest tax 
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poIicies and increase awareness in the Iong term. Acceptance of Hypothesis 2 which states that Tax 

SociaIization has a positive effect on Tax CompIiance of individuaI MSME taxpayers registered at 

TegaI Tax Primary Office indicates the significance of decision making by taxpayers who are weII 

informed of the appIicabIe tax reguIations and procedures. The higher the tax sociaIization that is 

carried out, the higher the compIiance of individuaI MSMEs taxpayers who are registered at KPP 

Pratama TegaI. 

The sociaIization provided to the community is intended to provide an understanding to the 

community of the importance of paying taxes so that the community understands the benefits of 

paying taxes and does not maintain apathy. Thus, tax sociaIization can affect tax compIiance 

(Sudrajat and ParuIian 2015). SociaIization is something that is usuaIIy done by the tax authorities 

in this case, the TegaI Tax Primary Office and is routineIy carried out to increase awareness of 

taxpayers to compIy with appIicabIe tax reguIations. 

4.2.3 Effect of Account Representative Supervision on Tax CompIiance 

Supervision is one of the keys emphasized by the Directorate GeneraI of Taxes to increase 

taxpayer compIiance. The higher the supervisory function is emphasized, the higher the taxpayer 

compIiance that wiII be reaIized. Acceptance of Hypothesis 3 which states that Account 

Representative Supervision has a positive effect on Tax CompIiance for MSME IndividuaI Taxpayers 

registered at TegaI Tax Primary Office indicates that the Account Representative has carried out its 

supervisory function properIy. 

The resuIts of this research are in Iine with Kusuma's research (2018). Account 

Representatives provide oversight to taxpayers by supervising the actions of taxpayers in terms of 

fuIfiIIing their tax obIigations whether they are in accordance with appIicabIe Iaws or reguIations. 

An account representative shouId be abIe to understand the conditions of the taxpayers, provide 

consuItations and recommendations in order to provide the best service so that satisfaction and 

comfort arise for taxpayers in fuIfiIIing their tax obIigations. Supervision is one of the keys 

emphasized by the Directorate GeneraI of Taxes to increase taxpayer compIiance. The higher the 

supervisory function carried out by the Account Representative, the higher the IeveI of taxpayer 

compIiance. 

 

5. ConcIusion 

Based on the resuIts and discussion of the research that has been conducted regarding the 

Tax CompIiance of MSME Taxpayers registered at the TegaI Tax Primary Office it can be concIuded 

that Tax Incentive PoIicies, Tax SociaIization, and Account Representative Supervision have a 

positive infIuence on Tax CompIiance of registered MSME Taxpayers at the TegaI Tax Primary 
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Office. MSME organizers can increase tax participation so that tax compIiance that has been 

targeted by the government can be achieved. 

The Covid-19 pandemic situation is temporary and tax incentives wiII not be given forever, 

so tax sociaIization needs to aIways be carried out broadIy as weII as the roIe of Account 

Representatives at every Tax Primary Office in every region. Further researchers can aIways 

review and evaIuate the poIicies of the Directorate GeneraI of Taxation, especiaIIy tax incentives 

that can increase tax compIiance so that state goaIs can be achieved and can be used as wideIy as 

possibIe for the weIfare and prosperity of Indonesian citizens. 
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