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FOCUS AND SCOPE 

DIJB aims to be the media for publishing empirical issues related to business studies. DIJB 

invites manuscripts in the some topics including marketing management, finance 

management, operation management, human resource management, innovation 

management, knowledge management, organizational behaviour, organizational 

development, change management, international business, and Islamic business. DIJB’s main 

objective is disseminating empirical issues in business studies to the broad audiences such 

as, but not exclusive to, academicians, graduate students, and business practitioners. 

 

PEER REVIEW PROCESS 

All manuscripts that have been submitted in DIJB will go through Initial Review processes by 

Editorial Board. Then, the articles will be sent to the peer reviewer and will go to a Double-

Blind Peer Review Process. Reviews typically take approximately 2-12 months from the first 

submission to publication, depending on how long it takes authors to revise and where we are 

on the calendar with respect to the next issue. Peer reviewer that collaborate with DIJB 

(Diponegoro International Journal of Business) is the experts in business studies and issues 

around it. Please note that we will return articles that do not meet our focus and scope. We 

will also return submission that needs extensive English language editing, do not conform to 

submission guidelines regarding formatting, and demonstrate a lack of professionalism with 

respect to the quality of presentation—spelling, grammar, punctuation, etc. 

 

OPEN ACCESS POLICY 

Diponegoro International Journal of Business (DIJB) provides immediate full-text open access 

to its content on the principle that making research freely available to the public supports a 

greater global exchange of knowledge. All articles published in Open Access will be 

immediately and permanently free for everyone to read and download. Articles are freely 

available to both subscribers and the wider public following Creative Commons Attribution-

ShareAlike (CC BY-SA). We are continuously working with our author communities to select 

the best choice of license options: Creative Commons Attribution-ShareAlike (CC BY-SA). 

Although DIJB requires the author(s) to transfer the copyright of publishing to the publisher, 

author(s) still retain significant rights to use and share their own published articles. DIJB 

supports the need for authors to share, disseminate and maximize the impact of their research 

and these rights, in any databases. For more details, please read Copyright Notice. 
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